Hive Lighting: Energy-
Efficiency For Hollywood
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Lights set mood. Moviemakers know this. Hence the painstaking efforts
that are made to ensure that the right tonality is chosen for each picture.
That said, movie and TV sets can use thousands of kilowatts per
production.

Enter: Hive Lighting. The company that designs and produces plasma
lighting fixtures for the entertainment industry. Hive lights use 50% to
90% less energy than conventional studio fixtures.

“We quite literally want to change the way movies, TV, and emerging new
content is lit.” said CEO Robert Rutherford. “We know that a lot of green
tech products are not adopted because they don’t look quite right. But Hive
Lighting is about saving energy without sacrificing light output and

quality.”

Hive bulbs have no filaments, no electrodes, and are closer to the light
spectrum of the sun than current light models on the market. The bulbs
also last more than 10,000 hours.

They want to be the solution for studios that are seeking ways to be more
green.

“Eighty percent of the energy used on sets is for the lighting, so we can
make a real impact,” he said.

“If every light in Hollywood was replaced, Hive’s lights could reduce
35,000 to 60,000 metric tons of air pollution from the Los Angeles Metro
Area — the rough equivalent of removing 15,000 to 25,000 cars from L.A.
roads each year.”



http://dev.gypsywing.com/hive/
http://www.forbes.com/places/ca/los-angeles/
http://www.forbes.com/sites/lorikozlowski/2012/04/16/hive-lighting-energy-efficiency-for-hollywoo/#comment_reply
javascript://follow

Comprised of a three-prong leadership team —
Rutherford, Jonathan Miller, and Jaime
Emmanuelli, began the start-up in 2011.

Rutherford’s parents own a energy-efficiency
lighting company in the Bay Area, which he
helped to co-found. GGI is focused on
commercial and industrial lighting.

Miller, a cinematographer, thought that plasma
lights (similar to GGI’s) on a movie set would be
a great concept, and quickly sought out
companies in the L.A. area who were providing
such a product. None existed.
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They named their company “Hive” for the lights
hexagonal shape and the fact that when several
lights link together, they look like honeycombs.

They name their products after bees — “Hornet
Fresnel,” “Wasp Par,” “Killer Maxi,” “Four Drone
Retrofit.”

Thus far, their early products have been used on
feature film sets, Nickelodeon TV sets, and in
commerecials for Electronic Arts. Their early
clientele has included Sony and Paramount.

Currently, they are working on more prototypes

(and have even been assembling test models by hand). As they present
their current wares at the National Association of Broadcasters Show this
week, they hope their operation will grow. As it does, they plan to keep
manufacturing efforts local.

“We love that we’re making movie lights for Hollywood and making them
rightin L.A.”
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